The eCAST model is an expanding timeline of activity within the frame of your event are relevant to your organization’s

representing a linear user experience throughout an event, goals. By creating a method of thinking and a resulting map
where each level shows greater detail within the previous. of activity, each individual effort is evaluated and positioned
Campaign Level The eCAST model was developed to optimize the user’s appropriately, relative to all efforts.
Effective audience engagement experience and ensure that all tactics planned and executed

extends beyond the event itself.
Campaign level thinking is the “big
picture” that allows you to see several

months worth of acti\{ity symmarized ACQUISITION Event FOLLOW UP
over a concentrated timeline.

Agenda Level

The Agenda level constitutes a
particular start to finish engagement
that could last for five minutes or five
hours, depending on the objective
and when it falls within the campaign 1. Opener 2. SESSIONS 3. EXHIBITS 4. PANEL 5.SESSIONS 6. CLOSE
timeline. The goal at the Agenda

level is to capture 100% of the user’s

attention for that period of time.

The Event represents a
single Agenda along the
campaign timeline.

The Openeris a
Segment Level Segment that falls
Segments exist within the Agenda, on the Agenda.
each representing an individual
tactic within your event experience.
A segment could be a webcast
presentation, moderated chat,
interactive poll or email message,
allowing you to engage your Q&A is a Touchpoint
audience over a variety of channels. within the opening

presentation.

1. CEO WELCOME 2. MARKETING OVERVIEW 3.Q8A 4.POLL  5.TRAINING 6. SURVEY

Touchpoint Level

The Touchpoint is the portion of each
Segment when you are requesting 1. SOLICIT QUESTIONS 2. ASK QUESTIONS
that a user do something for you.
This Touchpoint can be passive or
active, such as watching something,
filling out a form, participatingin a
Q&A, or taking a survey.

3. Responses
Delivered

The final step within a Touchpoint
represents the moment of data capture
for measurement purposes. This means
that the responses to your surveys, polls,
etc will correspond to specific elements
on the Measurement Plan for the event.



