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Cramer Digital Marketing and Event Solutions.

Cramer's Senior VP of Creative services, Bill Lowell.
Cramer's Marketing Associate Greg Wise

clockwise from top

Through Cramer's direct digital workflow, the video feed
from the studio is captured and digitized into the editing
workstation. From back to front, Marketing Associate Greg
Wise, Account Coordinator Jennifer Sullivan, and Technical
Producer John Fremer; ““cut on the fly” in Cramer's full-
featured room that allows Cramer to cut the video.

Cramer's large studio is just part of the 70,000 SQ FT of
Creative Technology.

Cramer shoots a video at its studio, built to support a
growing business segment. Cramer's 26x18 studio comes
outfitted with lighting, 2 cameras, audio gear and tele-
prompter that are ready to go at a moment's notice.

On camera, Executive Vice President Rich Sturchio.

On set with Eliot Tatleman of Jordan ‘s Furniture
Cramer's Backlot

From left to right, producer Jamie Tedeschi and editor
Kevin Zhang collaborate to meet client objectives in

Cramer's state of the art Avid editing suites.

Cramer directors and producers working back stage at
EMC World 2008 in Las Vegas, NV.

All photos are courtesy of Cramer.

editors put the pictures back together; using
different sources of material across this unity
server that Avid Technologies provides.”

“The other aspect that’s unique is the actual
animation platform that we use.VWe use a
program called After Effects.That allows us to
make the liquid textures and different layers
of animation and three-dimensional work.
The After Effects files are then imported into
the Avid editing system.The sequences are
then edited together””

In the case of the three-screen presentation,
Bill Lowell says,“There are three sources of
video that are outputted from the Avid tech-
nology, and then those are played off (three
different) servers.”

This is indeed an impressive way to make a
corporate presentation, but according to Bill
Lowell, its use hardly stops there.“It’s pretty
much state-of-the-art editing and composit-
ing.You see a lot of compositing done in
major motion pictures. In the movie 300, for
instance, if you see three hundred thousand
people running across the plains, well, it’s
really all composited together; there’s not
really three hundred thousand people storm-
ing across the plains. Or, even in the Star
Wars-type technology, where you're virtually
putting someone in outer space, but in that
situation, everybody’s against “green screen,’
and you're compositing a three-dimensional
project in and around the people.”

“We're using similar technology to what the
motion picture industry is using.And, we're
developing some of our own techniques,
applications and textures and liquids, things
like that. It just kind of evolves, really. It’s a
creative process.VWe've got the tools that we
can play with.VVe try to visualize it,and then
interpret it with the technology.”

As an example of what can be done with that
technology, Bill Lowell cited one of Cramer’s
most famous (at least, to Boston-area televi-
sion viewers) creations.“In our Jordan’s (Fur-
niture) spots, you might see Eliot on a white
background, and all of a sudden, he’s walking
around and through different couches.WVell,
those couches are electronically manipulated,
and put into play.”

“We've got seven Avid editing suites, and five
graphic compositing suites, with After Effects
and 3-D animation on it. It’s quite an invest-
ment in the technology, but it distinguishes
the work, and creates a different experience
for the people in the audience, when they go
to these corporate events. It’s not just a slide
show.There are a lot of flying graphics, and
3-D animation. It’s very sophisticated.”

Sophisticated enough, apparently, to impress
such Cramer clients as MasterCard, UPS,
MTYV, Siemens, Monster, Price Waterhouse
Coopers—and, of course, Jordan’s Furniture.

Why has Cramer become so successful?
According to Bill Lowell,“These people who
are in here now have an opportunity to
experience all these technologies, all these
applications, all these different uses.Then,
they have the opportunity to try things,and
experiment with things, to see if they work.
| think that the accomplishments that we
have here to date have come about because
of that kind of entrepreneurial creative spirit
that the Martin family and all of us have in
here”

[

Hartley Pleshaw has been active in Boston-area television,
radio, video, film, theater and journalism for a quarter-century.
He has written for Imagine since September, 2006. He can be
contacted at hartleypleshaw@gmail.com.
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Certified Public Accountants and Business Consultants

Massachusetts Film Tax Credit

FRIEDMAN

Ph 617.641.0040, 70 Wells Ave., Newton, MA
www.fsscpa.com/framefilm.htm

SALOMON

f’ You know Film Production
. We know Film Tax Credits

Contact us to learn how we can provide
the appropriate services you need for

Richard C. Fopiano, CPA: fopiano@fsscpa.com

Dave Allen Creative

Professional HD/SD Post Production
Onliner/Colorist Avid & FCP

Dave Allen

Dave Cell: 508 868 0387

Dave Suite: 978 443 6065, x-203
Booking/Julia: 508 868 0203
Office: 508 877 4776

C.P. CasTinG

s BASICS OF ACTING
# SCENE STUDY FOR FILM & TV s COMMERCIALS
* ON-CAMERA AUDITIONING TV DRAMAS

MEMBERS OF THE CASTING SOCIETY OF AMERICA

PRACTICAL ACTING TRAINING

sVOICE-OVER JOIN OUR

1-DAY SEMINARS, OR WEEKLY CLASSES

THE CALIBER OF OUR DISTINGUISHED FACULTY IS OUR KEY STRENGTH

537 TREMONT STREET
Boston, MA 02116pP

cpcasting.com

*EMAIL LIST*

Now over 5000 MEMBERS!

617-451-0996

WEIscHADLE & WEISCHADLE
ATTORNEYS AT LAW

Entertainment Law ¢ Movie and TV Production
Publishing Law ¢ Copyrights ¢ Trademarks

Tel:(617) 847-4430 & Fax: (617) 847-0050

www.wwlawfirm.net

Massachusetts: 15 Cottage Avenue, Suite 202, Quincy MA 02169
New Jersey: PO. Box 8137, Princeton, NJ 08543-8137

The Camera Company’s

\ 10' | SEE SAVE + LEARN
n n FRIDAY, MARCH 20, Exhibit hall open 9-7, workshops & seminars from 9-9.

u a I SATURDAY, MARCH 21, Exhibits, workshops and seminars from 9-5.

Pro Video Show

cameraco.com

For full details.

Dedham, MA Holiday Inn
Junction Routes 1 & 128, Exit 15A
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NH’s Premier
Production Facility

* Be Independent and Cost-effective
without Tax Credit Hoops

| Media-Center

www.gmcNH.com

100 Autumn Drive, Tilton, NH 03276
phone: 603.528.7600

). Granite
U

« Realistic rentals fees, lower costs for support
services coupled with hassle-free NH Tax
Advantages

* Make our facility your creative environment

Now Leasing

Production Offices « Commissary » Big Box
Screening Room ¢ Green Screen Studio
Construction Workshops

O reliable
© practical

O loyal

TAURUS

o ) © grounded
advertising | design

617642 8225
monigque-walton@comcast.net

NO BULL

* HD « Film « Digital Video
e Lighting for Location & Soundstage

Tom Robotham
cmematographer
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617-817-5520
robotham.com

¢ Features ¢ Docs « Commercials

Making Independent
Film Happen.

Brookline, MA 02446

617.975.3361
Independent Thoughts Blog at
www.localsightings.com
localsightings@worldnet.att.net
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IMAGINE’s Annual New England Pull-out Location, Resource & Production Guide






