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editors put the pictures back together, using 
different sources of material across this unity 
server that Avid Technologies provides.”

“The other aspect that’s unique is the actual 
animation platform that we use. We use a 
program called After Effects. That allows us to 
make the liquid textures and different layers 
of animation and three-dimensional work. 
The After Effects files are then imported into 
the Avid editing system. The sequences are 
then edited together.”

In the case of the three-screen presentation, 
Bill Lowell says, “There are three sources of 
video that are outputted from the Avid tech-
nology, and then those are played off (three 
different) servers.”

This is indeed an impressive way to make a 
corporate presentation, but according to Bill 
Lowell, its use hardly stops there. “It’s pretty 
much state-of-the-art editing and composit-
ing. You see a lot of compositing done in 
major motion pictures. In the movie 300, for 
instance, if you see three hundred thousand 
people running across the plains, well, it’s 
really all composited together; there’s not 
really three hundred thousand people storm-
ing across the plains. Or, even in the Star 
Wars-type technology, where you’re virtually 
putting someone in outer space, but in that 
situation, everybody’s against “green screen,” 
and you’re compositing a three-dimensional 
project in and around the people.”

“We’re using similar technology to what the 
motion picture industry is using. And, we’re 
developing some of our own techniques, 
applications and textures and liquids, things 
like that. It just kind of evolves, really. It’s a 
creative process. We’ve got the tools that we 
can play with. We try to visualize it, and then 
interpret it with the technology.”

As an example of what can be done with that 
technology, Bill Lowell cited one of Cramer’s 
most famous (at least, to Boston-area televi-
sion viewers) creations. “In our Jordan’s (Fur-
niture) spots, you might see Eliot on a white 
background, and all of a sudden, he’s walking 
around and through different couches. Well, 
those couches are electronically manipulated, 
and put into play.”

“We’ve got seven Avid editing suites, and five 
graphic compositing suites, with After Effects 
and 3-D animation on it. It’s quite an invest-
ment in the technology, but it distinguishes 
the work, and creates a different experience 
for the people in the audience, when they go 
to these corporate events. It’s not just a slide 
show. There are a lot of flying graphics, and 
3-D animation. It’s very sophisticated.”            

Sophisticated enough, apparently, to impress 
such Cramer clients as MasterCard, UPS, 
MTV, Siemens, Monster, Price Waterhouse 
Coopers—and, of course, Jordan’s Furniture.

Why has Cramer become so successful? 
According to Bill Lowell, “These people who 
are in here now have an opportunity to 
experience all these technologies, all these 
applications, all these different uses. Then, 
they have the opportunity to try things, and 
experiment with things, to see if they work. 
I think that the accomplishments that we 
have here to date have come about because 
of that kind of entrepreneurial creative spirit 
that the Martin family and all of us have in 
here.”

Hartley Pleshaw has been active in Boston-area television, 
radio, video, film, theater and journalism for a quarter-century. 

He has written for Imagine since September, 2006. He can be 
contacted at hartleypleshaw@gmail.com. 
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Cramer Digital Marketing and Event Solutions.

Cramer’s Senior VP of Creative services, Bill Lowell.

Cramer’s Marketing Associate Greg Wise.

clockwise from top
Through Cramer’s direct digital workflow, the video feed 
from the studio is captured and digitized into the editing 
workstation. From back to front, Marketing Associate Greg 
Wise, Account Coordinator Jennifer Sullivan, and Technical 
Producer John Fremer, “cut on the fly” in Cramer’s full-
featured room that allows Cramer to cut the video.

Cramer’s large studio is just part of the 70,000 SQ FT of 
Creative Technology.

Cramer shoots a video at its studio, built to support a 
growing business segment. Cramer’s 26x18 studio comes 
outfitted with lighting, 2 cameras, audio gear and tele-
prompter that are ready to go at a moment’s notice.  
On camera, Executive Vice President Rich Sturchio.

On set with Eliot Tatleman of Jordan ‘s Furniture

Cramer’s Backlot

From left to right, producer Jamie Tedeschi and editor 
Kevin Zhang collaborate to meet client objectives in 
Cramer’s state of the art Avid editing suites.

Cramer directors and producers working back stage at 
EMC World 2008 in Las Vegas, NV.

All photos are courtesy of Cramer.
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